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In this course, Korea's representative fashion institutions
representing K-fashion are introduced. Students actually
=0 A= K-fashions CHESH=E oh=22| CHEA QI T |visit fashion and distribution companies, broadcast and

£ 2 M U RE M|, Ys U It &#F A, M 0f |filming sites, and fashion stores. In addition, this is a course
2 AH| YRS}, ot M2II2EE| 20 K-Fashion [where students receive lectures on success stories of K-

of gEAtzf|ofl Ch3t Z2lE B wat=o|Ch 2 WikE9| 2 |Fashion in each field from experts from the visited

2 Eolf £ZAMES IHA A 20F0f| CHSE 22| 221 0|8 S &} [institutions. By taking this course, students will gain a

A EiH 0| Solf &% M METIE Hag 4 Ach comprehensive understanding of the fashion industry and
through this, they will be able to grow into fashion experts
in the future.
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This course aims to provide various attempts that can help
in the development of K-Fashion based on the professional
knowledge previously cultivated through K-Fashion
Seminar & Field Trip 1. Through this class, students
observe various domestic fashion fairs and exhibitions and
develop fashion branding and product development skills.
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54870 K-Fashion N|O|Lt 2 HE E& 21K-Fashion Seminar & Field Trip 2
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Through this course, students will be able to skillfully use
CLO for 3D clothing design and apply these skills to all fields
of clothing and fashion, including fashion design, product
development, and virtual prototyping. In this class, students
will create virtual clothing using CLO 3D software after
creating a CAD pattern, and learn various digital
technologies to construct a virtual fashion show to develop
practical skills to conduct a 3D virtual runway show.

o
~
[T
o
=
=
o
>
o
i]

A
~
ngz
N
ox

=

S AFESHAL Of
LDR2EEOIE S 9 FIHM 200N A8 £ QUCt. 2
Ol M= CADIHEO| A2} = CLO 3D £ZEQ|0f
7He SJFE AZfBt, THy WHAE Fst| @IS Cht O
A 7|52 5HE5t0d 3D 7 B0 A5 AT £ U= A

To= oo I'

Ju
=

i
gt
oo
St
24

54871 3D C|AHQ! by CLO 3D Design by CLO
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Fashion graphic design is an essential element in the
development of brand logos and patterns, and typography
is graphic design centered on letters. As the importance of
graphic design and typography in contemporary fashion
continues to be emphasized, this class aims to learn graphic
design and typography techniques mainly used in the
fashion field. By the end of the course, students should be
able to effectively use graphic design and typography to
enhance their fashion design projects, create cohesive
brand identities, and produce professional quality visuals for
both print and digital media.
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54872 JefC|atQl & EFO|EI2{T|  |Graphic Design & Typography
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Stage Costume & Props
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The course aims to prepare students for roles as costume
and props designers, artisans, or technicians in the
entertainment industry by providing them with
comprehensive theoretical knowledge, hands-on practical
experience, and professional skills necessary to contribute
effectively to stage productions. The course is an industry-
university curriculum and is a practice-based class in which
students design and develop actual stage costumes through
collaboration with actual stage costume designers. Through
this class, students will learn various prop production
techniques to improve the completeness of the stage in
addition to simple stage costume production, and also learn
about outsourcing processing networking required for
special production.
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Women's Costume Production
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The course was designed to focus on the design and
development of women's clothing among stage costumes.
Through this course, based on an understanding of the
script, high-quality women's clothing production techniques
that are suitable for the character and enhance the
completeness of performing arts are cultivated.
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Research Methodology 2
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The course aims to equip graduate students with the
theoretical knowledge, practical skills, and ethical
awareness necessary to conduct rigorous and meaningful
research across various disciplines and contexts. It provides
a foundation for students to contribute to the advancement
of knowledge and innovation in their chosen fields through
scholarly inquiry and research. In this course, students will
learn about various qualitative and quantitative research
methodologies that are mainly used when writing
dissertations, and how to design practical research methods
required to write actual dissertations.
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Fashion Creative Direction
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The course aims to prepare graduate students for careers
as fashion creative directors, brand strategists, marketing
directors, or entrepreneurs in the fashion industry by
providing them with the theoretical knowledge, practical
skills, and strategic insights needed to lead creative
initiatives and shape the future of fashion brands. In this
course, students go beyond fashion design and learn about
creative planning and directing methods in fashion and art.
Through this class, students practice actual fashion design
inspiration, design planning, and actual design, and also
learn about the genius production methods of world-class
fashion CDs. Furthermore, learners practice how to
implement comprehensive art through planning a fashion
show.
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Fashion Space Planning and
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The course aims to equip students with the knowledge,
skills, and practical experience necessary to conceptualize,
plan, and direct fashion retail spaces that enhance customer
engagement, drive sales, and reflect brand identity in
dynamic and competitive retail environments. This course is
designed to study planning and directing methods for
different fashion spaces through research and learning
about various fashion spaces that are expanding day by day
and whose importance is increasing, and to help cultivate
planning and directing skills throuagh practice.
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Fashion Visual Merchandising
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The course aims to prepare students for careers in fashion
retail by equipping them with the creative, analytical, and
practical skills needed to design visually compelling and
commercially successful merchandising displays that align
with brand objectives and resonate with target consumers.
The importance of visual merchandising in fashion cannot
be overemphasized. In this class, students will learn how to
maximize sales effectiveness in actual fashion product
stores through visual merchandising theory and practice.
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The course aims to equip students with comprehensive
skills in pattern design and development, preparing them
for careers as pattern makers, technical designers, modelist
or entrepreneurs in the fashion industry, where precision,
creativity, and technical proficiency are essential. Pattern
production techniques are divided into manual methods and
computer-based methods. In this class, the goal is to
produce the best patterns by effectively using manual labor
and CAD systems to raise the level of pattern design.
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Digital Fashion Design
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This course aims to develop the ability to visualize and
modify designs before actual production by learning 3D
modeling software, virtual simulation, and digital pattern
making. Through this process, students will plan and
organize the entire fashion design process that can be
digitally realized, from 3D virtual garment creation and
avatar fitting to virtual fashion shows.
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Textile Design CAD
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Textile Design CAD course educates students on the
technology of developing textile and material designs using
CAD software related to apparel material design and
production. Specifically, students will acquire skills in
digitally implementing textile patterns, fabric structures,
colors, and textures. Through this course, they will develop
the ability to contribute to design innovation and
productivity improvement in the textile industry.
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= D= HEEZ Bas 1A C)20l 74 S sore = This course aims to develop skills in fashiion design
HEZ30,2D 2 3D HH’S |7¢°| CAD A E%JIME Ar3Ho technologydgfsmg cc;)rr)putlgrs. Studer;t; w.|II Iearn‘ hovzvso )
ol a gn &S {585 Bazs %BH e /.\_f@ml}d EIZIE* £0| 33Mo IBHEP : ashion design CAD software. B){ tg ingt |§ course, t .ey
T, CJ20l TRAIAS SAIZO 2 HBIA7|= S 7|24 Wlll understand the |mpor‘tanc.e.of digital tools in the fa.shlon
ot mdustryvand enhance their ability to transform the design
process innovatively.
IYAMANE 9 C)Af0l 0| Wash AH|AF EACE ZARHD, This.course investigates‘consumer trends necessary for
4 4 -0 majol maj, A4 0|C|0| OIS, 714 $1Al E2 Sof A fash!on Product and dve§|gnvdevelopment, understgnds ‘
54883 TACIRFOI T AH|RHE SIS Fashion Design and consumers 2s | HzAE 3 3 |sfebm 9 WACIRII0) LIRS HAI7|£0| HE AR Of app.llcatlon cases ofdlgltal |nnovat|_on technolggy in fashion
trends SHoH0], 0|2 HIELO 2 20 IIAMCIAO! & OH|o| 0| 4SS des.lgn tha’F is evoIV|r'19 through online a.nd offline sales,
SABITE so_aal mgdla market‘mg, an_d thugl reallt‘y, and based on
this, major Analyze issues in fashion design and marketing.
The theory of color is a basic subject in all design fields. This
Mol 0|22 BE C|ARQI £ofo| 7|2 202 2 =22 If |subject is important in developing and training the ability to
MU0 A Mo 2E A0l 2H| S ol Aot= 5SS LSt | solve the formative problem of color in fashion design. The
54884  |mjMAiaE Fashion Color Theory S5 | M3MH | 3 3 |2 E3skE o O 5240| Qo 2o L2 Mao| HH|, |content of the subject is to acquire color theories such as
Mz 2t Aaf = Tk MIHCHE|, M Al2| 59| Mol 28 &5 |color system, color perception, color effect, color contrast,
St 0|5 AA| IHAC|2tQlof| S8StCt. and color psychology, and apply them to actual fashion
design.
This course explores various materials and cutting-edge
= DTS I ARIOIA AFREIS CHOFSH AXOF HAl SA technologies used in the fashion industry. S_tude_znts w_iII
J1&S ETot7| 9o), A AN, ADIE BIAEIR 7|SA learn a.bout the Iatgst trends and t.echnologles, mcludlng
54885 I M AZH 2} O L Hi|o| A ZE | HEME 3 3 AN S 2N EACOF 7SS ot O}_, 0| o) 24 THsst eco-friendly materials, smart textiles, and functional
a o = =T == —| = OrL-. = S . H
T SAHOI A [0S 35 HIAS HISC) materlals. The course aims Fo teach studen.ts how .to '
implement sustainable and innovative fashion designs using
these advanced materials and technologies.
The Fashion lllustration and Rendering course focuses on
2 uiE2 AU AE 0|t A 2t=-2 TA C|H2l |the techniques for visually expressing fashion designs.
2 ANZHo 2 BHSl= 7|&S CHECE SIS ChYet O|C] |Students learn sketching, illustration, and rendering of
012} 7|'HE AESIO] 2|7 2 MMM Z|Q] AFA], Y AER| [clothing and accessories using various media and methods.
) - . Olﬁ, A S sHESICE 0] 52 #o|MQ EHE S 0|  [The course aims to enhance creative expression and
4886 |1 YHASHOMI U |Fashion stration & Rendering | 3% | 2B | 3 |3 5 s el orolcof &350 s 5318 MY |culivate the abifty o efectivly communicate fashion
e 8 SRR oM, R o2 = Crdst IfM Y2 AE| [design ideas. Specifically, students acquire skills in various
0|4 7| &5, LA Y o2 #Cf& 7|= ¢of, 2|3 [fashion illustration techniques, refine digital and analog
Ol C|AtQ1 0F0|C|0{Q] A|Zt2 ES 52 v QFO|Ct. rendering techniques, and develop visual presentation skills
for creatively expressing design ideas.
- Various issues raised in society, culture, science, art, and
A Study on Modern Fashion 20471 0% Ael-S2h-2is- 0l - AM SN H7|== 248 economy since the 20th centu{y are analyzed from the
54887 AT ArIH 7 h S | WS4 | 3 3 |0l#E AC|ArRlel MM A8t 0|5 HCHIf Mt A : . . . .
Design 242/0] =o|siT perspective of fashion design, and these are discussed in
- - connection with modern fashion.
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This course guides students in planning and refining their
0| =2 SHME0| AH4lo| ATE Al=st D 2AH|3tst0] AAL |research to complete their master's thesis. It begins with
ste| =22 HA3iCt o] =2 AT |9 MY 1t HO|RE |selecting and defining research topics, systematically
PNE o el | 5—,6_4°| 1{|71|7—“. M, HIHA 24, AH5t AL |exploring relevant literature, critically analyzing it, and

54953 MANE=EETF Master's Thesis Research MAH | 3 | 1 11 |d7et w2 Med, "ot H|o|E{E £33t 24 7|58 & |choosing appropriate research designs and methodologies.
St SHME2 StE A —L"—E 2t4o| 712 &S olsfist, 7\}.‘_' Students learn skills for collecting and analyzing necessary
o A AIE FESHA MY £ s 5HE HiYst= B |data. The course also focuses on understanding
S AL fundamental principles of academic writing, cultivating the
ability to clearly communicate their research findings.
This course focuses on learning essential research design
and data analysis methods for scientific exploration in
apparel science. For research design, it covers concepts
2 52 o|Feto| et BHAE 3t " A AA U A}{such as research concepts, procedures, variables and
22N UHE ShEoIch A HAE s A 7HE, A A |measurement, scales, data collection methods, and
It Heot 2 HE AbE £33 W A M7 50| Zatk| |experimental design. For data analysis, students will learn
54913 = Research Methodology 1 AAF | HSNE |3 3 |0, AR EME ol YA T& EA, A3 24, 2 24, |techniques including descriptive statistics, correlation
42 2AM, 90l B4 BN BM S8 matsto] sHESLCt. 0] 2t analysis, regression analysis, path analysis, factor analysis,
TS S0l MAIRLHIAM 2 AAR ARE AAlsta A2 E & [and analysis of variance (ANOVA). Through this course,
HHoR ENE £ Q= 53 S 7|2} master's and doctoral students develop the ability to
independently design research and analyze data
statistically, fostering skills necessary for scholarly
investigation in apparel science.

Fashion draping course aims to equip students with the
44 C2l0]LS SHAYS0| T TR0, O} X2t I 2t Ko} technical skills, creative insight, anq indust'ry knowledge
oA ZBS AL O TS 7S S, 0| £ Ato] necessary to pursue careers in fashion design, garment
AAIS ZE HS BHE ST} O|AF| Mol T st Chopst |CONStrUCtion, an'd related fields. Among the various

54914 (1} Sl Fashion Draping sap | azse | 3|3 (o) B CaOMmE Aol kel ol ojy xjzjof sap |SCTiAues required fo make costumes, fashion draping i<
ZO|CH & 20| Al BICH O|AF I THAT OlAFO) Cif01 & 7 |€ ective in |ntU|t|ye d§3|gn and costume producfuon.T e
B A] QTLE[ CIOFSE C 20T T[S SEeHe] oA AR goal (?f this glass is tovlmprove Fostume p.roductlon skills by
212 SEAIA| 7| = B 4010| 2HT} L} Iear.mn.g various draplng techniques required when.
designing and developing stage costumes and fashion
clothing.
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Fashion Branding and
Entrepreneurship
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This course aims to understand the fundamental concepts
and practical methodologies of fashion branding and
entrepreneurship, fostering the ability to develop and
operate creative and sustainable fashion brands. Students
will grasp the importance of fashion branding and learn how
to establish and execute brand identity and positioning
strategies. The course covers business model development
for entrepreneurship, market research and analysis,
fundraising and financial management, as well as marketing
and sales strategies. Furthermore, through case studies of
successful fashion brands, students cultivate skills to
address challenges and solve problems that may arise in the
actual entrepreneurial process. Through practical projects,
students plan their own fashion brands, write business
plans, and gain experience in initiating real-world
entrepreneurial ventures.

Fashion Collection Studio 1
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This course is to plan and develop individual collections.
After grasping the cultural characteristics of the times,
trends by season, and specific elements necessary for
= |collection planning, plan and implement an original
collection that utilizes individual creativity.

Doctoral thesis research 1
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Doctoral thesis research 1 is a course where students
individually prepare and write their doctoral dissertations
under the guidance of their supervising professors. The
course focuses on developing academic skills such as
selecting and refining research topics, conducting literature
reviews and critical analyses, and choosing research
designs and methodologies. Students learn to
systematically organize their research and acquire
fundamental principles of academic writing to effectively
communicate their research findings.

Doctoral thesis research 2
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Doctoral thesis research 2 builds upon the research plan
developed in Doctoral Dissertation 1, aiming to enhance
advanced skills in dissertation writing and strengthen logical
coherence. This course focuses on fostering higher-level
research abilities, where students explore methods to
creatively and scientifically advance their research based on
existing academic knowledge. Through cultivating problem-
solving skills, students secure the ability to contribute new
knowledge to the academic community.
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Fashion4tl 3t Sustainability  |Fashion Industry & Sustainability
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Fashion and the fashion industry are recognized as
representative pollution-causing industries, but are facing
difficulties due to the recent global carbon neutral trend.
Accordingly, the purpose of this course is to find various
ways to help the environment while exploring ways to
develop fashion and the fashion industry at a time when
ESG is emphasized. By the end of the course, students at
both levels should be able to critically analyze the fashion
industry's impact on the environment and society, and
apply sustainable practices to their design, production, and
business strateaies.
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Men's Costume Production
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The course was designed to focus on the design and
development of men's clothing among stage costumes.
Through this course, based on an understanding of the
script, high-quality men's clothing production skills that are
suitable for the character and enhance the completeness of
performing arts are cultivated.
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Stage Makeup Theory
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In order to develop high-quality stage costumes, an
understanding of stage makeup and special makeup is
essential. In this class, we will study the theory and practice
of stage makeup to find ways to design and produce high-
quality stage costumes suitable for stage makeup. By the
end of the course, students should be proficient in
designing and applying stage makeup that enhances
character portrayal, complements costume and set design,
and withstands the rigors of live performance. They should
be able to create a variety of looks, from natural to
fantastical, and have a professional portfolio showcasing
their skills.

Body type Research &
Anthropometrics
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Before making costumes, it is essential to study the body
type of each person and character. In order to develop well-
fitting stage costumes and fashion costumes based on an
understanding of each body type, it is necessary to learn
anthropometric technology and methodology. Therefore, in
this class, various anthropometric theories and practices are
conducted to learn anthropometric technology.
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Technical Design
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There is a goal of for outsourcing processing of fashion and
stage costumes, the creation of a technical pack is essential.
In this class, we aim to learn the characteristics of patterns
and sewing, fabrics and auxiliary materials, and develop
skills in measuring the dimensions of actual clothing.
Through this, students learn communication methods
between designers, pattern makers, and sewing experts. By
the end of the course, students should be adept at
translating fashion designs into detailed technical
specifications that can be used for mass production. They
should be able to communicate effectively with
manufacturers, ensure quality control, and apply
sustainable practices in their technical desian work.

Research on Special Costume
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Stage costumes are designed to fit various genres such as
opera, musicals, plays, movies, and other performance
costumes, and each genre has its own elements. This
requires research on mobility, material research, patterns,
and other technologies that are different from those of
regular clothing, so it is necessary to develop appropriate
manufacturing technology. In this course, the goal of the
class is to go beyond simple costume production and create
a variety of stage costumes using special techniques. By the
end of the course, students should be proficient in
researching, designing, and constructing special costumes
that meet the specific needs of various performance
contexts. They should be able to apply both historical
knowledge and innovative techniques to create costumes
that are functional, aesthetically pleasing, and contextually
appropriate,

Ij4 & OtE F|o|& Fashion & Art Curating
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The course aims to deepen students’ understanding of the
intersection between fashion and art through theoretical
study, practical application, and hands-on experience in
curatorial practices, preparing them for roles in museums,
galleries, fashion houses, cultural institutions, or further
academic pursuits in fashion and art history. Fashion and
art are inseparable, so the training of experts who
understand fashion, art, and culture is very necessary.
Accordingly, this course aims to identify the latest trends in
the art field and practice exhibition planning for various art
and culture genres with the purpose of nurturing fashion
experts who are capable of planning exhibitions that curate
art and culture.
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The course aims to equip students with a comprehensive
= DB SS0| o2 9 0j2IZ0] T3t ERHOI O[5 understanding of healthcare Wearables, preparing them to
227 0|2 AT, B2 BLIEIY U MLl AZ AT A contﬂbute to advancement§ in weargble techpol(?gy that
B £ QI 901212 7] 20| B0 7|0 £ Qi MBI of can improve healthcare delivery, patient monltorlng,. and
HOIoD| REES SCf. AA0] 02 Crast o|20| HZ7| overall heaIFh outcomes. Hgalthcare vyearables require
54897 S N e Research on Health Care A | B 3 3 |= ojaro) Mot 3si7|% Sopof Chst O[efet 7|£0] H=0| T understanding and appllcatlon of cuttlng-edge-soence and
Wearables QiCH B DO HAA|OIS CHOLS O/ B 28 A= technology beyorwd simple clothing ma?nufacturlng
So| e S sH5olT, 0|2 A THH0] AZM=0| A & technology. In this course, -students Wlll learn the
AF0] |2 U HZS CIA0I5HT AN T2 EEFO|ILS AT development trends of varlous‘clothmg and wear.able
st sich. pr.oduct.s for ht.aalthcare, and with refe.rence to this, students
will design their own healthcare clothing and products and
attempt actual prototvping.
This course focuses on studying the characteristics and
styling techniques of Korean fashion. Students learn to
2 NNE2 o= I M0 EYut AELUY 7| ShEsta, 2| |utilize the latest trends and fashion items in their styling
Al EBlEQL I M OF0| ]IS E-8%H AEHYUR 7| S 2I3ICE O] |techniques. The course aims to provide an understanding of
. . . . . o £ S 3t=2 I 0| ARt 2391 Hi A S O|slistH, CHASH Afthe history and cultural background of Korean fashion,
24898 K-Fashion Styling 2& K-Fashion Styling Practice AR dsdR |3 3 EYE 7|8 g Aot ERMEE 2A5H0] 22|29l AEtYUE |allowing s);udents to practicegvarious styling techniques and
7|2g & 4 UL E3H AES Sl ZEE2|RE A As10]  |analyze trends to plan creative styling. Additionally, through
A AEFUE 2o HB8Y ~ Qs 5HS 7|20 practical exercises, students create a portfolio that can be
applied to actual styling projects, enhancing their ability to
work in the field.
2117101 80| K-Pop 2 A2 sitte ey o (0L EE  SHEE P B BB o
54899 K-Popdt HHEE Special Discussion on K-Pop and HRAR | HIAME ] 3 3 LTS K-Pop & 8 2291 82| S22 A1, 8, element of K-Pop, are exa.mined in connection with vario‘us
e Fashion B cesT d, 22, AlUYA Sat 22 Chdet Aot A2t /0] Am{E h ’ -
27 28 urots =ofsic}. topics sych as.ar‘tj body, sex, cuIFure, and style of the times,
i and their application plans are discussed.
This course explores the concept of digital retailing,
2 WNS2 ORI 2|H Yol JE S ofshsty, 2|4l 222! |teaching students to understand the latest online marketing
O S A2t AN 2Bl 28 WHE SHETICL 0] [strategies and the utilization of e-commerce platforms.
£ Soff CIAE 2lH Yol MHAQl S ET AH|ZH HE &4 [Through this course, students gain insights into the overall
54900 C|AIE 2IE Y™ NoJLt Digital Retailing Seminar HRAR | HIME ] 3 3 |2 Sol 20AQ ot " M BT o UCH 3 HI0IE] |flow of digital retailing and learn to establish effective
24S S0l QAAO|EE &0, 0| HIFC R C|AH 2 [marketing strategies through consumer behavior analysis.
ofl A 2| 2IE| YR M2FS MA| H|RLIA HE3l= 5SS 7| |Additionally, they learn to derive insights from data analysis
ECt and apply digital retailing strategies to real-world business
scenarios.
This course explores the integration of the latest
= D742 S 9oj2iE 7%, ADIE EIAERS. 0T (AFZRIE) technologies such as vv.earable. technqlogy, smart texFiIes,
So| 2|4l 7| &3 IMO| B3HS CHEC} ATIE THAE|TO| 7| and loT (Internet of.Thlngs) with fash!on.. Students will
= AT U212 0[ofohT, 90121 CIH[O| A} ADIE EjA undgrstand the basic concgpts an§ prmople§ of smart
54901 ADIE HM B2 Smart Fashion Tech. aap | mzae 3 3 |Efolo) A e AlZ E5f ABIC T3 0T 7|42 Be fashion technolggy.and gain practical experience through
SEIA AE He TR HES A0l T2 EERIS Yo real.—world aPPhC&UOﬂS of wgarable deV|ce§ and smart
B, SAIZO| YA 7|52 SHEot 20|20l HES Hurste = textiles. Addltlonélly, theX vIV|II conduct fashion product
22 djorsic development prOJeqs utilizing I.o'T technology ‘Fo creatg
prototypes and cultivate the ability to develop innovative
products using cutting-edage fashion technology.
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This course covers the foundational concepts of fashion
accessory design, including various materials and

2 WS 14 HAAZ| CAFRIe] 7|2 JHE 1t Chst 2|2 |production methods. Students learn about the history and

2 A2 S ST AAIM 2] CIAHQIS| HARt 0|25 HE |theory of accessory design, analyze trends based on this

oy [WaAAMEICHY  [resiondccosoryDesin | S | mpm | 3 | 5 [BO2SWEE EHCL O 02 ool ciel I nowiedge and engage i ceative desn g

=l Aot 255 S et o = 28 2l ugh practical exercises, they directly design and

1 A&, 2|ZX o2 REZZ|QE A|2st0o] A I 4 |produce a variety of accessories, culminating in creating a

MNIAZ| T2l 2 edof 288 4 U= AT SHE 7|ECE portfolio that applies their skills to real-world fashion
accessory design projects, thereby enhancing their practical
capabilities in the field.

This course aims to understand the importance of

DB A4 JlSs M ANO| ZRAS ofsolm, gt sustainable_fashion m_aterials and I‘earn fashion de§ign

7 AN S8 IIM CiApOl M S S4BT 2|4 ThS 5t I methods using eco-frlenFin rpatena}s. Stufent's will grasp

Sa903  |navser e A SustainableFashion Vaterits | w | zguan | 3 | 3 [(2 7143 24 obteto, dema anol sae & (S CTE TR S L S S
£7tse A o HS S IOIBITE w3t 2|4 TKS 3t CIR101 [T} CFsh A ntify types and c araderl§tlcs of eco-friendly fashion
=onsi, AL Eof A ANES BT M HEL 7] mat.enals. Fu.rthermore, th_ey will researc_h sustainable
oD RS SaS 7|20 deS|g.n technlq.ues and various case studlesf f:lnd through
practical exercises, they will develop the ability to plan and
produce fashion products using eco-friendly materials.
This course delves into understanding the history and
theory of fashion film, and learning the entire production
B pnt=2o mjM TWEo| gALet 0|28 olslist, 7|2 HE & process from planning to shooting and editing. Students
&, HANA|2| A2 2t S ehEoict. I LEo| LHI Lt  |study the evolution of fashion film and explore various case
004 [mtfimolgnun |FashionFiming ot | wmum | 3 | 3 [SEACHE E30 IS ALRIe 4 A Bh 3ol suces concretang restve deas thrugh th i

A2l = otCt. Eof, G 7|HiA HH 2E Y ptwriting process. Moreover, they acquire skills in

He g1, HY 7|&2 So YL 52 I HES H2St filming techniques and equipment usage, produce high-

H, A& Z2HEE Soff A4 N HE A2 538 7|2L} [quality fashion films through editing techniques, and
cultivate their ability to create actual fashion films through
practical projects.

This course aims to understand the role and function of

A 292 20| SISl 752 Ofehohm, ThA T3 7| A 2HA fash?on journalism,'and learn techniques for Writing

|2 AT T A 2|2 0| CiARe} S motstny, 7| fashloq-re!ated artlcles. Studen.ts gré.isp.the hlstory 'a.nd role

) . AF ZFATF TR 7S QIBITE TS THA DR SAFE KA of Ta}hlon journalism, an§ acqwre.skllls in gnlcle wrlt.mg and
54905 M 2|2 Fashion Journalism HEAL | S AE 3 3 51T, OIEIE 7|52 Eof AZHOI T|AFS ZAJSHS S22 by editing. They analyze various fashion media and audiences,

%FB_PEEEE;J, gxﬂa)k}zﬂ E‘E—_If%ﬂ%EH HHEZ?,;E'%"QIOAET;% cultivate the ability to write in-depth articles through

212 srorsiC) |ntery|ew techniques. Addltlona.lly, thr.oucj;h real.case
studies, students develop practical skills in fashion
journalism.
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This course explores the concepts and strategies of fashion
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Fashion Communication

o
3]
rx
il

A

S #Ho|Mo| 7't M2k Olslist, 21

Mg £
% &3 A AHRLIF0| MLl 2242 IHES Ol
|2 Al2lot A5 H2te BASICH Halga S8 7|

CEE T

o2 o mF O o H
o Mo & of rx
t;J

ﬁ.ﬁﬁf , 28 D|Cjofet CRI” AHFUAOE YEHS o
, I ﬂ%*OHH 24l 717 A0|Y H2ts fE-sty 4
ske sHE 7|2

communication, focusing on learning effective methods of
communication. Students understand the importance and
concepts of fashion communication, analyze consumer
psychology and communication strategies. They study
branding and promotional techniques, and familiarize
themselves with social media and digital communication
methods. Through these studies, students develop the
ability to formulate and execute effective communication
strategies in the fashion industry.

Fashion Material development
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It aims to develop materials for the high value-added
fashion industry. The development of various fashion
materials is practiced using manual and digital technologies
such as dyeing, weaving, and material processing, and

Fashion Collection Studio 2
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themes are selected and proceeded as individual projects.
This course is to plan and develop individual collections.
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Z | collection planning, an original collection using individual
creativity is planned and implemented. In addition, digital
technology can be developed by utilizing it in individual
collections.

Fashion Marketing & Brand
Management

Fashion Marketing & Brand
Management
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This course aims to understand the fundamental concepts
of fashion marketing and brand management, and to learn
strategic marketing and brand management methods.
Students will grasp the theory of fashion marketing and
understand the process of brand strategy formulation,
planning effective marketing strategies through market
research and consumer analysis. Additionally, they will
familiarize themselves with marketing communication
techniques and cultivate the ability to build competitive
brands in the market through real case studies and practical
projects.

Strategic fashion merchandising
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This course provides students with the knowledge and skills
necessary for fashion design, product and marketing
planning based on strategic thinking to realize creative
added value in the global fashion industry from fashion
design to commercialization process, and learns successful
cases.

Personal branding and style
consulting
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This course provides students with the skills to create and
consult with clients as a fashion designer by learning the
elements and methods to build a personal brand and create
an attractive style in a modern society where differentiated
value and attractiveness based on individual personas are
important.
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