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In this course, Korea's representative fashion institutions

representing K-fashion are introduced. Students actually

0| A= K-fashiong O Est= sh=2| CHEA QI I§4 |visit fashion and distribution companies, broadcast and

SN B R E A, ws 2 Foh 2 SR, IM 0f (filming sites, and fashion stores. In addition, this is a course

A BESHC) ot HETH2EE| 20FE K-Fashion |where students receive lectures on success stories of K-
Ot ZolE e wat=olch 2 watEe| £ |Fashion in each field from experts from the visited

3l SZMEL2 IiM A 2oFof| LSt 242121 0[8HZ 3} |institutions. By taking this course, students will gain a

7t2 a4 Ak comprehensive understanding of the fashion industry and

through this, they will be able to grow into fashion experts

in the future.
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This course aims to provide various attempts that can help
in the development of K-Fashion based on the professional
knowledge previously cultivated through K-Fashion
Seminar & Field Trip 1. Through this class, students
observe various domestic fashion fairs and exhibitions and
develop fashion branding and product development skills.

kI
1=

-2 2N K-Fashion Seminar & Field Trip 12 Sl
X2 2| A2 HIENO 2 K-Fashion | 20| =28 &
= 0ot A EE HISstnaL ottt SHlis2 &2 s
=L Chofoh I3 Hhets] 3l AR E 2 atetn i 2

o
HENLE 58S SYelct.

o 09
rot

K-Fashion A[0|Lt 2 " E E& 2[K-Fashion Seminar & Field Trip 2 HEAL 1242

oH
Ofm
O
ofm
ne
4>
w
w
ol om 4> o riz
o =Ly
iz
4>

Through this course, students will be able to skillfully use
CLO for 3D clothing design and apply these skills to all fields
of clothing and fashion, including fashion design, product
development, and virtual prototyping. In this class, students
will create virtual clothing using CLO 3D software after
creating a CAD pattern, and learn various digital
technologies to construct a virtual fashion show to develop
practical skills to conduct a 3D virtual runway show.
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Fashion graphic design is an essential element in the
development of brand logos and patterns, and typography
is graphic design centered on letters. As the importance of
graphic design and typography in contemporary fashion
continues to be emphasized, this class aims to learn graphic
design and typography techniques mainly used in the
fashion field. By the end of the course, students should be
able to effectively use graphic design and typography to
enhance their fashion design projects, create cohesive
brand identities, and produce professional quality visuals for
both print and digital media.
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29l B2 EC| £22 YAAMT|T, SUY Y HAUE ofo)
HIE|EIS SRS, 14 % CIAIY 0|CI0] B5S U3t A2 X0l

(liumey i)

SO ANZAH ARE HAY £ = 5HE 7|24 ot

J2HTC|AFQl & EFO|Z 2] Graphic Design & Typography

ot
ofm
2
oH
rx
2
w
w




At 4=y H=2H(YR) P__ifj_ ojF= |AIZH| oA A HH(=E) HAE HH(FBE)
The course aims to prepare students for roles as costume
and props designers, artisans, or technicians in the
O] L=0f|A = SHES0 A S A 2ol Bt X201 0] |entertainment industry by providing them with
E AL AR BY U HE 7|22 HSEo 2K AEHQAHE |comprehensive theoretical knowledge, hands-on practical
AHAOIM o4 L AF CIAL0|, Al = T|&ARAM 2| HE [experience, and professional skills necessary to contribute
2 FH[ot= A2 SE2 BICH BLiolatnt AEH|2F watE2 |effectively to stage productions. The course is an industry-
oA AZHZ Stage Cgstume & Props 25 | mzae | 3 3 Mt Eu S0 AX| ROHO|AT|AL0|L{2te| HAS Soll |university curriculum and is a practice-based class in which
Production Al RCHolAS CiAFRISHL, 0|2 JHWsHE Al 7|8to| £ |students design and develop actual stage costumes through
O|Ct. 2 S Solf sHYS2 Thadh 22l 42| A 2t0] 2|0l |collaboration with actual stage costume designers. Through
L 2ol 2 =5 =0|7| 23 YTt AEAA 7|22 &5 [this class, students will learn various prop production
SHA| =, EH120 2ot 2|F 7ta WEZo| tisiM = [techniques to improve the completeness of the stage in
Bli=ga s addition to simple stage costume production, and also learn
about outsourcing processing networking required for
special production.
The course was designed to focus on the design and
Zriolat & o{ 2ol Clatlat JHitof| XS F1 WIHHE |development of women's clothing among stage costumes.
OfAJO|AF H| A 7L Women's Costume Production 2= | mzMe | 3 3 i j‘gﬁfﬂgﬁ,? I’Lﬂf%_l% %5iﬁﬂ%'§9|20|5H§|_H/f\%;2 Thr.ough this course, based‘on an l.Jnderstandi.ng of the.
H2IE{oll HEstHAM = ZHf|&o| A4 =5 &0 £25 |script, high-quality women's clothing production techniques
2 045 H27|eS gyt that are suitable for the character and enhance the
completeness of performing arts are cultivated.
The course aims to equip graduate students with the
theoretical knowledge, practical skills, and ethical
S DB CsrIAOl A LISt SH2 Sote} Hate| 2 of awareness necessary to c.on.du.ct rigorous and meaningful
Zob o|0] QI GITZ Asksti O WO 0|2 2|4, AlS research gcross various dlsopllne§ and contexts. It provides
Jl4 U 92/ OIAS AL 1S BH2 S0 B D IHR0|A] a foundation for st.udents .to c.ontrlb.ute to the 'advancement

HuiHE Research Methodology 2 SE | d3H™H | 3 3 L ste|im 0| AT Al 22 SR E| Clorst A Tl o of knowledge and innovation in their chosen fields through
o171 HrH = 0j| Cof StaohD, Al StejeBe Z.*’éjﬁf I 2l Ischolartljy inquiry and refgath. In ths course, students Vy\:ln
QTE[S AZIHO| I AHHO| MAHS SHABIC) earn about various qua |tat'|ve an quantltatlyg researc

methodologies that are mainly used when writing
dissertations, and how to design practical research methods
required to write actual dissertations.
The course aims to prepare graduate students for careers
DIEAS Y ASAES LS ] A2 012 24, 47 7] providingi them Wifh the theoretical knowledge pyrac)ftical
S 3 HAA FANS ASTO2M A S0 A 2 skills, and strategic insights needed to lead cre;tive
OIE1= CIEE], SRS AL, P22 CIAE E= 717120 initia;ives and shape the future of fashion brands. In this
o g FH|st= AS SHEZ oI 2 L HF0|| M= AL : ; )

R EENETEREE Y Fashion Creative Direction 2= | Azde | 3| 3 |aols oM MM o] Mol 7|2 U Ao s A Courts,e’ Strde?ts 90 SZYO”‘i,faSh'Ort‘hdzs'g,” :‘”i,‘eam Zb":t
cs 1 a9e € 1us gy | |cerbe g ddre et e
inspiration A1&52F 10l 712 3 AR| CIAteIE ggsajay, A | 1090 8 C 985 STCCR S PTATICE T E SSon CES
G Lobh Lol 715 B SUNES THGE YU fashion CDs Fur?chermc’))re learners practice how to

Fae] . s
SEst. implement comprehensive art through planning a fashion
show.




At =3 L4=H(IR) 1}75 O|+7E | AlZH| B 2= S (FE) HAE HH(FBE)
The course aims to equip students with the knowledge,
2 D22 AEH0| 1 A0| 2B A0f BHANA 1 & [skills, and practical experience necessary to conceptualize,
o€ Z3tot T E £2IstH M E OFO|HIE|E|E BEHSH= [plan, and direct fashion retail spaces that enhance customer
oA A0 37+ 7HEst, 712 2 AEsh= Ol st 2|43t [engagement, drive sales, and reflect brand identity in
AR77|E Y d Fa.xshiqn Space Planning and 2s | Az | 3 3 g AR %@%*Q@%WIHI UREUS ZSER2 SICL & dyngmic and competitivg retail en.virorwments. This course is
Directing WHFN = HE SFE1 O 3280 HOHA| D = CHY | designed to study planning and directing methods for
of If A S 7Hof| T3t ZAR} ste2 Sl AZCHE I 57t9| |different fashion spaces through research and learning
7|2 U AEYE S sk, AES Sl 7|12 Y HEH S i |about various fashion spaces that are expanding day by day
St 22 FUA HA = AL and whose importance is increasing, and to help cultivate
planning and directing skills through practice.
2 WNE2 HHlE S50 2ot ti4 AH|Ae| S-S & |The course aims to prepare students for careers in fashion
2UOT|= NZAHO 2 M5 QUn AHHO 2 HZAQ HA [retail by equipping them with the creative, analytical, and
CHo|3 CIAER|0|E ClAQIsHE O T3 2to|H, 2M2 A |practical skills needed to design visually compelling and
S0l 7|aS SHENA HSE =M SHHE0| I|M 20§ |commercially successful merchandising displays that align
oA VMD A& Fashion Visual Merchandising 38 | H3MHY 3 3 |20 2IEE £ UCZE RHNF|= UHE ZHE BiCt with brand objectives and resonate with target consumers.
Fashion0j| Al H|SEHACI0|Y 9| 242 otF2| ZRSH= [The importance of visual merchandising in fashion cannot
Z|LEA| | Q=L &2 £ A0A £ HIFYHACH0| 0|23t A [be overemphasized. In this class, students will learn how to
&2 Eofl A HMAE DfA0AN Toj=atE SHSIAIZ £ |maximize sales effectiveness in actual fashion product
A= Crorot B S SHEst i At Stet stores through visual merchandising theory and practice.
The course aims to equip students with comprehensive
2 at=22 sHME0| e C|AFQl 3! JHihof| Chst X2 Q1 7| [skills in pattern design and development, preparing them
=2 UFCE o0 YUY, &o|N U 7|53 KBTI ULA |for careers as pattern makers, technical designers, modelist
Pattern Design-Manual & Ol IhA At o] THE A| 24, E| 3 L|Z CAt0| = 2HE|A |or entrepreneurs in the fashion industry, where precision,
IHEAC| Al -Manual & CAP Computer aided pattern making 3E | MM [ 3 3 |EEMO| FYE RH[sts A SHZ 0L THRIAHZE 7|2 [creativity, and technical proficiency are essential. Pattern
£2A0 AEEHE 2823t oz JRECE 2 £YU0ME  [production techniques are divided into manual methods and
IHEC|2IRI0| 228 =0|7] 2o &Yt CAD A|ARS & |computer-based methods. In this class, the goal is to
DX O 2 AFRSHO] 2|1 O] THE H|2tS S E2 St produce the best patterns by effectively using manual labor
and CAD systems to raise the level of pattern design.
= D= 3D BEe ATEL0|, JHA AISR 0|, LA Thisbcourse' aims to develop the ability to visualizg and
IS 2 S sHaot0], A% M 20f CIARIS Al Ziststn mod|f|¥ demg;s befor.e actlua.l prICdedlon by I'e'?]rnllng 3D
AT icial Fach ' N I A A QJL Lot SlojS BMO 2 SIT} 0 THS E5) 3D moge ing io wahrehylrtua simu at(ljon, and'|(|jlg|lta pastern
=20 2! gital Fashion Design 5 M-S IEd 3 3 714 C) 2| o] 2 A|Zta}f OFHIE} 22 7hAF I ATFR| R], T ma Invg. T roug. this process, §tu ents will plan an
AR ASiss s A TR0l A T2AAZ 7|86t 2 organize the.entlre fashion Fie3|gn process that can be
proeen dlgltally.re.allzed, from 3D v!rtual garment creation and
avatar fitting to virtual fashion shows.
Textile Design CAD course educates students on the
O|FAMCIAI! CAD MZ2 O F A T2 & A2tk technology of developing textile and material designs using
CAD £ZE 9J01E A3t dR/et AMUARIS JHesh= [CAD software related to apparel material design and
REpS—— Textle Design CAD 25 | wauer | 3 | 3 [J85 BREC DANoSE daswe HE72 4 oroducion Speciicaly,students il scquire sl
UEAHE 2 Ast= 7|22 &5, 0| 2H¥ S £ |digitally implementing textile patterns, fabric structures,
8f QA0 A2l CIAFQI B Alat MAbN SFAO]| 7|0{EE 4 U |colors, and textures. Through this course, they will develop
=532 7|2t the ability to contribute to design innovation and
productivity improvement in the textile industry.
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o o FEERRICE FEERRICE
= DB HEE S B8 IjH C)20l 7% S stote = This course aims to develop skills in fashi.on design
T2 610{,2D 2 3D IAMC|ARRl CAD AL E0I= AFR5H0Y technology using computgrs. Students w!ll Iearn. how to
. . . . o|Z CiAfOIS WA A%, A|ZHSISHS B StaTHC) 0] T create, r“nodlfy,‘and visualize apparel de§|gns using 2D and
Fashion Design CAD 35 | MM BAZS B8 A AR TR E10] 2242 ofsHet 3I? fashion design CAD software. BX tfakmg th|§ course, they
1, CIA0l TRAAS SHAIHO 2 HBHA|T|E 52 7|24 YVI|| understand the |mp0r-tanc§.of digital tools in the fa§hlon
oIt mdustry‘and enhance their ability to transform the design
process innovatively.
IHAALE g1 Cjzpol 7Ht”01| O3t AHA} EACE ZARHD, This.course investigates.consumer trends necessary for
_ _ -0 majol T, A4 0|CI0] OIS, A 814 52 =6 A fash!on !oroduct and d‘e§|gn‘development, understgnds .
Fashion Design and consumers 2s | HzAE 16T 9l T ACIZFI0) LIRS SAI7|£0] HE A Of app.llcatlon cases of digital |nnovat|‘on technolc_)gy in fashion
S§ot0], 0|2 HIEO 2 =0 TjMC|Atel 2 OIHEo| oA=L des]gn thaF is evolvmg through online ahd offline sales,
S ABIC) soFlaI mfadla marketilng, an‘d vutugl reall'Fy, and based on
this, major Analyze issues in fashion design and marketing.
The theory of color is a basic subject in all design fields. This
Mo 0|22 2E C|AQI 20Fo| 7|2AtE 02 2 ME2 1 |subject is important in developing and training the ability to
MCIALRIO AN Mafo| 2H A0l 2H| S 8| 2= 5SS TSt | solve the formative problem of color in fashion design. The
Fashion Color Theory SE | MU 1 zHst= 0 O 5240 QUCt 2p=Zo| LHE2 Mol H|A|, |content of the subject is to acquire color theories such as
AR 2| 2E, Al =t MIHCHE], A 7~H*'EI 59| MaH0|22 &5 |color system, color perception, color effect, color contrast,
Stal O] & AA| IjMC|AHl0f| S-8%tCt. and color psychology, and apply them to actual fashion
design.
This course explores various materials and cutting-edge
S DR I ARIOIA AFRE|S CIOFSE AN AIAl BAI technologies used in the fashion industry. S‘tude‘:nts will
IS Ermsk| 9lof, &%Fé A, ADLE EIAE[S, 7554 learn gbout the Iate.rst trends and t.echnologles, |r1c|ud|ng
IH /& A2 0] L H| 0] 44 38 | s A% S HA ECOl 7|52 Bt of_' o= E4 2|4 Ttast eco-friendly materials, smart textiles, and functional
T S AI0l A iAol —_rl°4 fo aree wyor, .materlals. The course aims Fo teach studen'ts how 'to .
implement sustainable and innovative fashion designs using
these advanced materials and technologies.
The Fashion lllustration and Rendering course focuses on
£ 052 U AE 0|3t AIC R 3= i C| 22! [the techniques for visually expressing fashion designs.
= A|7—.*7—“.9§ THsh= 7|2 CHE0h SME2 ChYst O|C| [Students learn sketching, illustration, and rendering of
019t 7|HE AHESH0] 2|7 B HA|IM2[Q] AF|1], Y AER| [clothing and accessories using various media and methods.
Fashion lllustration & Rendering | 2& | #zue (zlll.i, EEH%' 2 SHE0I). O] IE2 Ho|A C’J %?%O%OI The'course aim.s.to enhance'creative exprgssion anq
1, I§d C|A}QI OFO|C|0{ & 2t o 2 MEHst= 52 E HIY |cultivate the ability to effectively communicate fashion
Sle S 2EZ 3HH, MREAH O 2= Crst IfM °EE1¢EE1I design ideas. Specifically, students acquire skills in various
0|4 7| &5, C|AIY 2 o2 |ICE 7|& A0, 22| [fashion illustration techniques, refine digital and analog
Ol C|AtQ1 OFO|C|0{ 2] A|ZtA E3i53 HQFO|CE. rendering techniques, and develop visual presentation skills
for creatively expressing design ideas.
' 20M17] 015 AlZ|- B3t 48t 02 ZA| SOIA 7|5 Z+2 Various issyes raised in society, culture, science, art, and
SR AT 20117 A St.udy on Modern Fashion 2e | Mz Ol 4= IMCIAFOI0] B0 SAIGHT, 0|2 SicymjMz} of |Sconomy since the 20th century are analyzed from the

perspective of fashion design, and these are discussed in
connection with modern fashion.
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This course guides students in planning and refining their
research to complete their master's thesis. It begins with
selecting and defining research topics, systematically
exploring relevant literature, critically analyzing it, and
choosing appropriate research designs and methodologies.
Students learn skills for collecting and analyzing necessary
data. The course also focuses on understanding
fundamental principles of academic writing, cultivating the
ability to clearly communicate their research findings.

Research Methodology 1
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This course focuses on learning essential research design
and data analysis methods for scientific exploration in
apparel science. For research design, it covers concepts
such as research concepts, procedures, variables and
measurement, scales, data collection methods, and
experimental design. For data analysis, students will learn
techniques including descriptive statistics, correlation
analysis, regression analysis, path analysis, factor analysis,
and analysis of variance (ANOVA). Through this course,
master's and doctoral students develop the ability to
independently design research and analyze data
statistically, fostering skills necessary for scholarly
investiaation in apparel science.
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Fashion Draping
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Fashion draping course aims to equip students with the
technical skills, creative insight, and industry knowledge
necessary to pursue careers in fashion design, garment
construction, and related fields. Among the various
techniques required to make costumes, fashion draping is
effective in intuitive design and costume production. The
goal of this class is to improve costume production skills by
learning various draping techniques required when
designing and developing stage costumes and fashion
clothing.
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This course aims to understand the fundamental concepts
and practical methodologies of fashion branding and
A1 BT Rrel0] 7] T T ADHO| B ES OsHt entrepreneur.ship, fostering the abilit){ to develop and
T, X0|20|T 2|4 S et | HAHE S Jjurst T Qoo operate creanye and sustalnable.fashlon brands. Students
242 7|20} 1M BaYo] 22 A 0|sfstD, S2HE ofo| will grasp the importance of fashlon prandlng archi Iegrn how
GIE|E|o} BAMY MBS ARISHT AISISHS B sr5 3t to estaphsh and execute brand |dgnt|ty and positioning
. . T} OIS o3t H|ZL|A D8 JHY AR RAF Y 24, 212 strategies. The course covers business model devglopment
Fashion Brandm.g and MAb | mzae 3 3 |zo o e pe) opE o Bo) 2 =2 Chec) Ta, A for entrgpreneurshlp, market research and analysis, .
Entrepreneurship 20| I HEHC O| AR G2 Sof A 20! THOIA fundraising and fl.nanoal management, as well as ma.rketlng
WS QI AT B O ST HIBITE Al T and sales strate@es. Furthermore, through case studies of
SHES Sof SASO AHAIO| M HEHES 7[2I54T, b2 successful fashion brands, students cultivate skills t‘o -
L|A Z2HS ZAGHD], ALK OIS AlSote HaiS 4| & address challenges gnd solve problems that may arise in the
ot actual entrepreneyrlal process. Through pr_actlcal ApI’OJeCtS,
students plan their own fashion brands, write business
plans, and gain experience in initiating real-world
entrepreneurial ventures.
= D742O i HAMS 7|8 JHershe TH20|Ch AlCHO This coursevis to plan and develop inFii\{iduaI coIIeFtions.
. . . M2 D512 E4TF AR EC, HaM 7|20 LS 7 After grasping the cultural c_h_aracterlstlcs of the times,
Fashion Collection Studio 1 AAH | H3AHE 3 3 HHOl QASS IOt =, oIt Xro|MS ARl ERHol trends by season, and specific elements necessary for
22 7|26t AlSBIT) coIIect!on planmr?g-;, pla-m a-n‘d |mpleme‘nF an original
collection that utilizes individual creativity.
Doctoral thesis research 1 is a course where students
individually prepare and write their doctoral dissertations
under the guidance of their supervising professors. The
AR 1 252 A =40 2| E5t0f, THE A O 2 HEALEER| [course focuses on developing academic skills such as
Doctoral thesis research 1 gfA | 38 | 3 3 i%ﬂigiijuli}%ﬁﬁf E _—i%j j’fj j ﬂlgfsoilrg% f:\l/(ie;:\t/\i/r;ga23(1:;;‘lr;ilnagn;e]search tzpirc]s, cgnducting Iiﬁerature 2
4, =24 g4 24, g9+ 4 THE JHS2 yses, and choosing researc
24 sHS D AFLE AR LYBHC). designs and methodologies. Students learn to
systematically organize their research and acquire
fundamental principles of academic writing to effectively
communicate their research findings.
Doctoral thesis research 2 builds upon the research plan
HEA=S 2 422 HRAMES T0)A A4S 217 A/ S1S HFELO developed in. Do.cto.ral Diss.ertatio.n. 1, aiming to enhance .
2 =2ANO| 12 7|41 =2 X EFIAS 2SS0, O] 2 advanced sk|II§ in dissertation writing anc.i strgngthen logical
Doctoral thesis research 2 HEAL [ 2T 3 3 FEO A7 SHSWUNIICL HUASS J128 B2A A4 fg?:zfclc:bﬁi?il:scovt;Seigc;izzeesns: ;C() SIterlng hlghzr_le\/d e
AN B 2 HIEOE AHAO| BTLS KL HO|HO0| D WM O W . e plore methocs o =
NI B2 BT S| S S Bore E6. S 0| cr(?at.lvely and sc.lentlflcally advance their re.sea.rch based on
MZS 2A 7|40l T3 S22 St siC), emsiung agademm knowledge. Throu.g.h cultlvatln.g problem-
= h o2 =
solving skills, students secure the ability to contribute new
knowledge to the academic community.
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Fashion and the fashion industry are recognized as
representative pollution-causing industries, but are facing
difficulties due to the recent global carbon neutral trend.
Accordingly, the purpose of this course is to find various
ways to help the environment while exploring ways to
develop fashion and the fashion industry at a time when
ESG is emphasized. By the end of the course, students at
both levels should be able to critically analyze the fashion
industry's impact on the environment and society, and
apply sustainable practices to their design, production, and
business strateaies.
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The course was designed to focus on the design and
BEoiola & FA o Clatolat 7ol XS £ wiHHE |development of men's clothing among stage costumes.
S TSI OH, 2 utE3 S8l AFYEQ| O[S HIES |Through this course, based on an understanding of the
o 2 IHE{0f| HESIHME ZH|&o| A4S 0= £2 5 |script, high-quality men's clothing production skills that are
2 45 H27|eS gyt suitable for the character and enhance the completeness of
performing arts are cultivated.
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In order to develop high-quality stage costumes, an
understanding of stage makeup and special makeup is
essential. In this class, we will study the theory and practice
of stage makeup to find ways to design and produce high-
quality stage costumes suitable for stage makeup. By the
end of the course, students should be proficient in
designing and applying stage makeup that enhances
character portrayal, complements costume and set design,
and withstands the rigors of live performance. They should
be able to create a variety of looks, from natural to
fantastical, and have a professional portfolio showcasing
their skills.
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FUHEEE Stage Makeup Theory HEAb

|

Before making costumes, it is essential to study the body
type of each person and character. In order to develop well-
fitting stage costumes and fashion costumes based on an
understanding of each body type, it is necessary to learn
anthropometric technology and methodology. Therefore, in
this class, various anthropometric theories and practices are
conducted to learn anthropometric technology.
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There is a goal of for outsourcing processing of fashion and
stage costumes, the creation of a technical pack is essential.

I M 8l Bryolato| 9|F 7tE8 QIsiAlE BIZLIZ Mol 244 |In this class, we aim to learn the characteristics of patterns

O] Z4Ao|ct 2 $eollMs I 2 84|, T U 2 S |and sewing, fabrics and auxiliary materials, and develop

O EMS IR, HA oa9| 2|+ E ZYt= 7|&S &Y} [skills in measuring the dimensions of actual clothing.

12} SiCt 0|5 Sl 2B M E-2 C|2t0|LQF IHEIA| 242t 8! & |Through this, students learn communication methods

Bl2LZ Cjatel Technical Design HRAL | H3HE | 3 3 |H HEIe HFLAOIM HS £S5 Ect 2 BaH=29| [between designers, pattern makers, and sewing experts. By

O|E Sl SME2 A CIARRIS T M4At0] 7HsstE=E |the end of the course, students should be adept at
St HIILZ M (HH) S kA0 2 A48 £ QUA|E|H, £ |translating fashion designs into detailed technical

ot A 2 UA | HUSHA 2851, F2 HE|lsHS HiYstll, |specifications that can be used for mass production. They
CIARQl 2tPA| A &£7Hs0E A XS SHA ElCh should be able to communicate effectively with

manufacturers, ensure quality control, and apply
sustainable practices in their technical design work.

Stage costumes are designed to fit various genres such as
opera, musicals, plays, movies, and other performance
Bio42 emzt, F21Z, d=, Fat 7|EF A4 S T [costumes, and each genre has its own elements. This

ot Z20]| 2hA| ClAQIL|H, ZH 22 ZHoFe @47 |requires research on mobility, material research, patterns,
Ct. O| & QoAM= Ykt 2|8 1t= CHE 7hEd A+, A2 A, |and other technologies that are different from those of
I{E 2} 7|EL 7|29 Y =0| TastA |22 o|of Aetet A2 |regular clothing, so it is necessary to develop appropriate
7|88 eYst= 20| Qs 2 watF0|M & Tt |4 |manufacturing technology. In this course, the goal of the
Research on Special Costume HZAS HOM E4 7|&0| Y= LY RIjo|42 A A8t [class is to go beyond simple costume production and create
Making - SO £Y2 SHE EC 2 228 Sl SME2 OIS F  |a variety of stage costumes using special techniques. By the
A Aol A Al Q7 A g EFste S ol4E BT, Cl|end of the course, students should be proficient in

kel 2 HAet £~ Q= S8 S i YSkA EICE 3t HAM 2| [researching, designing, and constructing special costumes
13 LAl 7|28 25 A 85t0] 7|50/ OEtH O =2 [that meet the specific needs of various performance

4 2l 7 S

DHEAZ D AEH0f| U= o4FE THE 2 U= 71EE s|A| = |contexts. They should be able to apply both historical

Ct. knowledge and innovative techniques to create costumes
that are functional, aesthetically pleasing, and contextually
appropriate,

The course aims to deepen students’ understanding of the
intersection between fashion and art through theoretical

2 Wi=2 70| 0|2 A, AA| A& A, F20|E{ & |study, practical application, and hands-on experience in
B A4S Eaff M1t ol 2| H=0f st SHME9| O[siE 4 [curatorial practices, preparing them for roles in museums,

stst ghEa, Aef2], M oA, 23t 7|2 SoA2 I4M  (galleries, fashion houses, cultural institutions, or further

1t O|2AL 20FA HEH Hgts FH|8H= A2 S X2 $HC}. |academic pursuits in fashion and art history. Fashion and
A1l 3 3 (WA olE2 E7HEC HAE 22 1M1t ofl =, It 23 [art are inseparable, so the training of experts who

Z olslistE H27te| Y40 0f L Lt A|ZO|Ct 0|0 £ i |understand fashion, art, and culture is very necessary.
=M= 2|4 o &20fe| Sk metsty, ot 258 [Accordingly, this course aims to identify the latest trends in
TEo|gets MA| 7|2 WEIIE YN SHOZ CIYSHO]|  |the art field and practice exhibition planning for various art
= 3 23 A28 WA 7|2S HEStAL Stk and culture genres with the purpose of nurturing fashion
experts who are capable of planning exhibitions that curate
art and culture.

Ifd & OLE Ff|0|E Fashion & Art Curating HEAF
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Research on Health Care
Wearables
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The course aims to equip students with a comprehensive
understanding of healthcare wearables, preparing them to
contribute to advancements in wearable technology that
can improve healthcare delivery, patient monitoring, and
overall health outcomes. Healthcare wearables require
understanding and application of cutting-edge science and
technology beyond simple clothing manufacturing
technology. In this course, students will learn the
development trends of various clothing and wearable
products for healthcare, and with reference to this, students
will design their own healthcare clothing and products and
attempt actual prototyping.

K-Fashion Styling &1&

K-Fashion Styling Practice
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This course focuses on studying the characteristics and
styling techniques of Korean fashion. Students learn to
utilize the latest trends and fashion items in their styling
techniques. The course aims to provide an understanding of
the history and cultural background of Korean fashion,
allowing students to practice various styling techniques and
analyze trends to plan creative styling. Additionally, through
practical exercises, students create a portfolio that can be
applied to actual styling projects, enhancing their ability to
work in the field.

K-Popi} HAIEE

Special Discussion on K-Pop and

Fashion
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In the 21st century, K-Pop is regarded as a global
phenomenon of the times. The characteristics of fashion, an
element of K-Pop, are examined in connection with various
topics such as art, body, sex, culture, and style of the times,
and their application plans are discussed.
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Digital Retailing Seminar
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This course explores the concept of digital retailing,
teaching students to understand the latest online marketing
strategies and the utilization of e-commerce platforms.
Through this course, students gain insights into the overall
flow of digital retailing and learn to establish effective
marketing strategies through consumer behavior analysis.
Additionally, they learn to derive insights from data analysis
and apply digital retailing strategies to real-world business
scenarios.

AOIE H B2

Smart Fashion Tech.

1=z
>

r
oH
rx
12

HT2L Yof2iE 7|%, ADLE HAERY, 0T (AHSQIEH)
ol 24 714 40| 82 CHECH AOLE I 4E|20| 7]
it 212| ofshst, Yofi Clvto| A0t ATtE HA
2ol MH| K AR St ABUCE EH, 10T 7|62 B
A HIE 7 ZRHES Agelo] T2 EEIS ARt
NHOI M 7|48 BEE

o
2 28T FUAHJAMES Hest= &

3

’ A i )

IO B ro M riroojn rix

o

BHQFStCE.

This course explores the integration of the latest
technologies such as wearable technology, smart textiles,
and oT (Internet of Things) with fashion. Students will
understand the basic concepts and principles of smart
fashion technology and gain practical experience through
real-world applications of wearable devices and smart
textiles. Additionally, they will conduct fashion product
development projects utilizing loT technology to create
prototypes and cultivate the ability to develop innovative
products using cutting—edge fashion technology.
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This course covers the foundational concepts of fashion
accessory design, including various materials and

2 WE2 I HAA 2| TS| 7|2 JH'Eut Cist 2|2 | production methods. Students learn about the history and

2 A2 S SHETICE HAIAME| RIS HALRt 0|22 HE |theory of accessory design, analyze trends based on this

P FotionpccessoryDesign | S | mgerm | 3 | 3 (B2 SHSE B4 OIS W802 FoEl cEl 1 knowiedge,andengegeincretivedesig plrri

25 Yot AEE S &2 o = 4d 2 ugh practical exercises, they directly design and

I A2, 25402 TEER|QE H2st0] AA| IjM o |produce a variety of accessories, culminating in creating a

MIAE] TRl 2Hdof A 82 4+ U= AT 5HE 7|2 portfolio that applies their skills to real-world fashion
accessory design projects, thereby enhancing their practical
capabilities in the field.

This course aims to understand the importance of
2 D912e 2|4 J1S s A ATO] 224 o|sfslm, AEt sustainablefashion m‘aterials and I-earn fashion de.sign
7 ANZ B3 IIM CIAfl HHS StAsiCH 214 7HS 3t I methods using eco-frlen'dly rpaterla'ls. Stu?ent.s will grasp
A|&7HsSHIiA AR Sustainable Fashion Materials HhAR | HSME 3 3 29/ W AR LS OlstetD, Ak A LHo| ST & gzeigg:tcifepis o nZCGES'ty : S'us'tam?ble —afshIOZi a? Wﬁ‘”
£7hSe A & o HS e A2 IOIBITE w3t 2|4 THs st )RRl 7| T CoFst AR ntify types and c aracterlistlcs of eco-friendly fashion
= oinsiD, ALS o BT AN B A HEL 7| mat_enals. Fu_rthermore, thgy will researc‘h sustainable
slot MRSt 3L 7|20 de5|gvn technlqyes and various case studlest gnd through
ofL AlsorC 5= /1=
practical exercises, they will develop the ability to plan and
produce fashion products using eco-friendly materials.
This course delves into understanding the history and
theory of fashion film, and learning the entire production
B Q2o i "Eo| GAtet 0|23 ofslist, 7| = HE & |process from planning to shooting and editing. Students
&, AN 9 A2t 22 sHESICt IjM TEo| LMt Ot |study the evolution of fashion film and explore various case
WAfimogA AT [Fashon Fimin wt | waum | 3 | 3 [SEACHE E30 I ALRIe 44w Bh 3ol suces concetang crestve deas through the g

A2l = orCt, fEof, 2F 7|EHi &H| 28 Y ptwriting process. Moreover, they acquire skills in

HE s, HY 7|&2 Soll M= =2 WA HES A2t filming techniques and equipment usage, produce high-

o, A5 Z2AES Soff A4 A HE A2 528 7|20} |quality fashion films through editing techniques, and
cultivate their ability to create actual fashion films through
practical projects.

This course aims to understand the role and function of

T4 22 20| BB} 7SS OfeohT, T 23t 7| A 2HA fashion journalism,'and learn techniques for writing

J|HIS BHEBICE A 22| = 0| CIAfO} 2SS Tokstn, 7| fashlon.-re!ated ar‘clcles. Studen.ts grgsp'the hlstory .ahd role

. ) AR ZEATFTHA 7S OIBICE CIORSH TNA DA 2F SXF2 A of fé.\ShIOn journalism, anq acqwre.skllls in fjrtlcle wr|t.|n9 and
oM Zg2|& Fashion Journalism HhAL | HZAIEM 3 3 ShI, OIE|E 7|22 E6f AZHOI J|AFS ZHAEHE S22 b editing. They analyze various fashion media and audiences,

OOFEJ;:}'.‘ EE;.-_; o Zﬂelej-il ﬁ;%_‘%;ﬂ - ﬁal;'goagl_gr %T_E',_E% cultivate the ability to write in-depth articles through

242 storsict |ntery|ew techniques. Addltlona.lly, through real.case
studies, students develop practical skills in fashion
journalism.
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This course explores the concepts and strategies of fashion
communication, focusing on learning effective methods of
communication. Students understand the importance and
concepts of fashion communication, analyze consumer
psychology and communication strategies. They study
branding and promotional techniques, and familiarize
themselves with social media and digital communication
methods. Through these studies, students develop the
ability to formulate and execute effective communication
strategies in the fashion industry.

Fashion Material development
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It aims to develop materials for the high value-added
fashion industry. The development of various fashion
materials is practiced using manual and digital technologies
such as dyeing, weaving, and material processing, and
themes are selected and proceeded as individual projects.

Fashion Collection Studio 2
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This course is to plan and develop individual collections.
After grasping the cultural characteristics of the times,
trends by season, and specific elements necessary for
collection planning, an original collection using individual
creativity is planned and implemented. In addition, digital
technology can be developed by utilizing it in individual
collections.

Fashion Marketing & Brand  |Fashion Marketing & Brand
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This course aims to understand the fundamental concepts
of fashion marketing and brand management, and to learn
strategic marketing and brand management methods.
Students will grasp the theory of fashion marketing and
understand the process of brand strategy formulation,
planning effective marketing strategies through market
research and consumer analysis. Additionally, they will
familiarize themselves with marketing communication
techniques and cultivate the ability to build competitive
brands in the market through real case studies and practical
projects.

Strategic fashion merchandising
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This course provides students with the knowledge and skills
necessary for fashion design, product and marketing
planning based on strategic thinking to realize creative
added value in the global fashion industry from fashion
design to commercialization process, and learns successful
cases.

Personal branding and style

1=z
>

r
oH
rx
12

IW7HRIof M 2 ALtof mHE A ESHE Zhx|QF 10| S26H 2
ACHALZIOA] 7Rl EHES T3t 122 ARtY A&
st 240t HYS 2 M THAC| A0 L 2 A L240f AE}

o
42 ofzl0
US YT ALY 2 U TS BELY,

of

fu

This course provides students with the skills to create and
consult with clients as a fashion designer by learning the
elements and methods to build a personal brand and create
an attractive style in a modern society where differentiated
value and attractiveness based on individual personas are
important.




